06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

MSINOO8O: Corporate Strategy: Christopher Voisey | view online
[=] [=]

o o | P ™

B

1

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

2

T. Osegowitsch and A. Madhok, Business Horizons, 2003, 46, 25-34.

3

M. G. Jacobides and L. M. Hitt, Strategic Management Journal, 2005, 26, 1209-1227.

4

R. Gulati, P. R. Lawrence and P. Puranam, Strategic Management Journal, 2005, 26,
415-440.

5

A. Madhok, Strategic Management Journal, 2002, 23, 535-550.

6

N. Argyres, Strategic Management Journal, 1998, 17, 129-150.

1/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

v

R. M. Grant, Contemporary strategy analysis: text and cases, Wiley, Chichester, West
Sussex, United Kingdom, Ninth edition., 2016.

8

A. C. Hax, in The Delta Model: Reinventing Your Business Strategy, Springer, New York, NY,
2010, pp. 33-73.

9

G. Saloner, A. Shepard and J. M. Podolny, in Strategic management, John Wiley, New York,
2001, pp. 39-63.

10

E. H. Schein, in Organizational culture and leadership, Wiley, Hoboken, New Jersey, 5th
Edition., 2017, pp. 3-16.

11

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

12

R. Casadesus-Masanell and J. E. Ricart, Long Range Planning, 2010, 43, 195-215.

13

J. Roberts, The modern firm: organizational design for performance and growth, Oxford
University Press, Oxford, 2004.

14

K. R. Ahern and]. F. Weston, Journal of Applied Finance, 2007, 17, 5-20.

2/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

15

D. ). Collisand C. A. Montgomery, Corporate strategy: a resource-based approach,
McGraw-Hill/Irwin, Boston, Mass, 2nd ed., 2005.

16

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

17

N. S Argyres and T. R. Zenger, Organization Science, 2012, 23, 1643-1657.

18

B. Wu, Strategic Management Journal, 2013, 34, 1265-1287.

19

Y. M. Zhou, Strategic Management Journal, 2011, 32, 624-639.

20

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

21

J. B. Harreld, C. A. O'Reilly and M. L. Tushman, California Management Review, 2007, 49,
21-43.

22

C. A. O'Rellly, J. B. Harreld and M. L. Tushman, California Management Review, 2009, 51,

3/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

75-99.

23

R. E. Hoskisson and T. A. Turk, The Academy of Management Review, 1990, 15, 459-477.

24

R. Gulati and H. Singh, Administrative Science Quarterly, DOI:10.2307/2393616.

25

| Geyskens, | -B. E. M. Steenkamp and N. Kumar, Academy of Management Journal, 2006,
49, 519-543.

26

C. E. Helfat and M. A. Peteraf, Strategic Management Journal, 2003, 24, 997-1010.

27

P. Kale and H. Singh, Academy of Management Perspectives, 2009, 23, 45-62.

28

P. Kale and P. Puranam, California Management Review, 2004, 46, 77-99.

29

D. R. King, D. R. Dalton, C. M. Daily and J. G. Covin, Strategic Management Journal, 2004,
25,187-200.

30

4/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

31

J. Alcacer and J. Oxley, Strategic Management Journal, 2014, 35, 204-223.

32

R. Buckman, Wall Street Journal.

33

N. Su, N. Levina and ]J. W. Ross, MIT Sloan Management Review, 57, 81-89.

34

|. Geyskens, ].-B. E. M. Steenkamp and N. Kumar, Academy of Management Journal, 2006,
49, 519-543.

35

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

36

R. M. Grant, Contemporary strategy analysis: text and cases, Wiley, Chichester, West
Sussex, United Kingdom, Ninth edition., 2016.

37

D. Nadler, M. Tushman and M. B. Nadler, Competing by design: the power of organizational
architecture, Oxford University Press, New York, 1997.

5/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

38

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

39

A. Gawer and M. A. Cusumano, Journal of Product Innovation Management, 2014, 31,
417-433.

40

From headquarters to ahead-quarters: How corporate functions can add more value - Key
findings of the study Corporate Headquarters 2014" Roland Berger,
https://www.rolandberger.com/en/Publications/pub_headquarters to ahead quarters.html.

41

A. Gawer and M. A. Cusumano, MIT Sloan Management Review, 49, 28-35.

42

Financial Times, 10 AD, 11-11.

43

A. Campbell, S. Kunisch and G. Muller-Stewens, McKinsey Quarterly, 2011, 97-102.

44

A. Campbell, S. Kunisch and G. Muller-Stewens, McKinsey Quarterly, 2011, 97-102.

45

Boston Consulting Group, .

6/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

46

Corporate headquarters: Developing value adding capabilities to overcome the parenting
advantage paradox — Roland Berger,
https://www.rolandberger.com/en/Publications/pub_corporate headquarters.html.

47

Boston Consulting Group, .

48

Boston Consulting Group, A New Perspective on the Role of the Center: Lean and Active,
https://www.bcgperspectives.com/content/articles/role of center lean lean and active ne
w_perspective _on role of center/#chapterl.

49

Boston Consulting Group, The Parenting Advantage: How to Make It Work,
https://www . bcgperspectives.com/content/interviews/corporate-development-corporate-str
ategy-portfolio-management-parenting-advantage/.

50

51

P. Puranam and B. Vanneste, Corporate strategy: tools for analysis and decision-making,
Cambridge University Press, Cambridge, 2016.

52

P. C. Haspeslagh and D. B. Jemison, Managing acquisitions: creating value through
corporate renewal, Free Press, Toronto, 1991.

53

7/8



06/12/26 MSINOO80: Corporate Strategy: Christopher Voisey | University College
London

L. Capron and M. Guillén, Strategic Management Journal, 2009, 30, 803-833.

54

S. Karim and L. Capron, Strategic Management Journal, 2016, 37, E54-E62.

55
M. L. Tushman and C. O'Relilly, in Winning through innovation: a practical guide to leading

organizational change and renewal, Harvard Business School Press, Boston,
Massachusetts, 2002, pp. 567-77.

56

C. A Bartlett and G. Sumantra, Sloan Management Review, 1987, 29, 43-53.

57

T. Eisenmann, G. Parker and M. Van Alstyne, Strategic Management Journal, 2011, 32,
1270-1285.

58

R. Gulati, 2010.

59

A. Hagiu, MIT Sloan Management Review, 55, 71-80.

8/8



